Hi, I’'m
I a creative specialist who
brings brands to life.
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TONE

QUIET CONFIDENCE FOLKSY CHARM ACCESSIBLE WISDOM UNAPOLOGETIC IDEALISM
Quiet Confidence is knowing that succes: Folksy Charm is having a friendly or Accessible Wisdom is being able to teach Unapologetic Idealism is the joyful pursuit
the only option or outcome. We do not brag informal in manner or style. We don’t everyone willing to learn the how’s a of a belief or philosophy. no matter how

or make grand, unsubstantiated have hard edges. We aren't sardonic or why’s they need to know to be succ unrealistic. We don’t accept things as they

proclamations. We do not shy away from sarcastic. We're conversational and We do not use an acronym without first are if what they are is broken. We welcome
tough conversations or get defensive, We approachable. We use simple language defining it. We do not invent new terms for scrutiny and those that challenge us to be

P R O G R A M M A T | C D | R E C T M A | L are not cocky. We do not react rashly to and anecdotes, metaphors, and ones that are already established. We do better. We are optimistic about the future
what others in the space might be doing. analogies. We use contractions not sacrifice clarity for cleverness and our ability to shape it.

Instead, we remain calm, assured, and even.

FONT COLOR PALETTE SHAPE ELEMENTS VISUAL STYLE

Pebble Blue
5 = HEX: 1B2CCC
Filson Pro, Primary Use PANTONE: 2736 C

FILSON PRO
THIN -HEADLINE

Filson Pro Medium - Subheadline

PRIMARY
Filson Pro Book - Body copy
WINDOWS THAT CONNECT OUR WORLDS

ROTHy g

T -
HE B1GGesT Evep These compositions of

ARCHIVE EVEN intersecting shapes with our

Monserrat, Google Suite font incorporated photography

MONSERRAT
THIN -HEADLINE

Monserrat Bold - Subheadline

Up to 400 creates a depiction of how
our printed piece can

/0 Off transcend and become a
part of the world through a
window. When creating
these compositions focus the
layout within the window
and have an area of the
printed piece reach out of
the window. This will
illustrate that it lives
between both worlds.

CMYK: 53/0/100/0.

SECONDARY

Uitramarine.
MEX: 34F3EE
PANTONE: 3252 C

RGB: 52/243/238
CMYK:79/0/2/5.

Monserrat SemiBold - Body copy TERTIARY

RGE: /190
CMYK: 78/27/0/25
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CANNAVU

Cloudponics

7 3LUNTNESS

thebluntness.com

MEDIA KIT CUSTOM CONTENT
— EXPERIENCES

JANUARY 2021 THE BLUNTNESS VIDEO

Placement Instream

Insertion Point Pre-Roll
Maximum Duration :30 Seconds

AccHirHor  Billboard

UNTNESS

WE BUILD CBD & CANNABIS BRANDS

across sports, entertainment, cannabis & lifestyle
delivering 2.75B video views per month
ng and Spanish Language Available

thebluntness.com
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The Marketing Alchemists

The Art and Science of Creating Marketing Magic for Brands

Integrated
Marketing / « xume

WISE COLLECTIVE MAIN LOGO
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collective collective
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WISE COLLECTIVE SOCIAL MEDIA ICON AND WEB FAVICON
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